NORTHSIDE

DIGITAL

Google Business Profile Tips.

Get Found on
Google: 15
Quick Wins for
Your Business
Profile.

Simple fixes that help your business show up and get
more clicks & calls.
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Most businesses set up their
Google Business Profile once and
forget about it. B EIEA )AL G

don’t show up when it matters.

This quick tipsheet gives you simple,
practical ways to improve your visibility,
attract more local customers, and turn
searches into real calls, enquiries, and
jobs for your business.
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Choose the Right Business Type (This Is
Critical).

Before setting anything up, decide how your business actually
operates. If you visit customers, you're a service area business.
If customers come to you, you're a location business. This
choice affects how your listing appears, whether your address
is shown, and how you compete in local search results.

Service Areavs Location - Know the
Difference.

A service area business hides its address and shows the areas
you serve, making it ideal for trades and mobile services. A
location business displays a physical address where
customers can visit.

Location listings often perform stronger in Maps, but only use
one if your premises is genuinely staffed during opening hours -
you don’t want customers knocking on your door at dinner
time.
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Don’t fake a location!

It might be tempting to use a home address or rented office to
appear more established, but this goes against Google's
guidelines. If flagged, your listing can be suspended or
removed entirely. It's always safer to set up correctly as a
service area business than risk losing your profile and starting
from scratch.

Verification (How You Get Approved).

Google requires verification to confirm your business is
legitimate. Most businesses are now asked to complete video
verification, though some may still receive postcard or phone
options (very rare these days).

Follow the instructions carefully and complete the process

promptly, as delays or mistakes can hold up your listing going
live and being eligible to rank.
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Vic)leo Verification Tips (This Trips People
Up).

For video verification, you'll need to show clear proof your
business exists and that you're associated with it. This
usually includes signage, tools, your workspace, or branded
materials.

The video must be recorded in one continuous take. Keep it
natural and straightforward, and avoid editing or cutting, as this
can cause rejection.

If your video is rejected, you'll likely have to do a live verification
call with a Google agent to finalise verification.

Set Your Business Name Properly.

Use your real, registered business name when setting up your
profile. Avoid adding extra keywords or locations to try and rank
better.

While you might see competitors doing it, it goes against
Google's guidelines and can lead to penalties. A clean,
consistent business name builds long-term trust and avoids
unnecessary risk.
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Choose the Right Primary Category.

Your primary category is one of the strongest ranking signals
in your profile. It tells Google exactly what your business does
and which searches you should appear for. Choose the closest
possible match to your core service. You can add supporting
categories later (recommended), but the primary one should be
your main focus.

Set your service areas (If Applicable).

If you operate as a service area business, you'll need to define
the locations you cover. Focus on realistic areas where you
actually work, rather than trying to cover entire regions.

Being specific helps Google better understand your relevance
and improves your chances of appearing in local searches
within those areas.

Keep your selections as tight and realistic as possible, if

you overload it unneccessarily, you'll water down your local
area strength.
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10.

Add accurate opening hours.

Your opening hours should reflect when you're genuinely
available to respond to customers. Incorrect or outdated hours
can frustrate users and reduce trust in your business. Google
also values accuracy, so keeping this information updated,
especially around holidays or busy periods helps maintain
credibility and improves user experience.

Use a consistent Name, Address &
Phone Number (NAP).

Use a name, address & phone number that customers can
reliably reach you on, and make sure it matches what's listed
on your website and other directories.

Consistency across platforms helps Google trust your
business information and strengthens your local SEO. Avoid
constantly changing numbers, as this can create confusion and
weaken your presence.

www.northsidedigital.ie | howaya@northsidedigital.ie | 089 222 3793



N\

T
o' 4,

° 2
>

11 . Use a QR Code on Business Cards.

Adding a QR code to your business card makes leaving a
review effortless. Customers can scan it instantly without
searching for your business. This removes friction and
increases the chances they'll actually follow through, especially
for in-person jobs where you can hand it over on the spot.

12 Asking for reviews at the right time.

o
Timing makes a huge difference. Ask for a review straight after
you've delivered a good result, when the customer is happiest.
Don't leave it too long or they'll forget.

A quick, casual ask at the right moment can massively increase
your chances of getting a positive review.
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15.
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Text Customers Your Review Link.

Sending your review link by text is one of the easiest and most
effective ways to get feedback. It's quick, direct, and easy for
customers to act on. A simple message with a polite ask and a
link can generate far more reviews than hoping they'll find your
business themselves.

Aim for 10 Reviews (Secret Boost).

Getting to around 10 genuine reviews can give your profile an
early boost in visibility and trust. It shows Google your business
is active and credible.

While more is always better, hitting this first milestone quickly
can help you start appearing more consistently in local search
results.

Keep Reviews Coming Consistently.

Don't stop once you've got a few reviews. Google looks at
consistency over time, not just total numbers. A steady flow of
new reviews signals that your business is active and relevant,
helping maintain and improve your rankings while building
ongoing trust with potential customers.
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